
2012 PARENT 
Signature Program 
Overview  
 



Strategic Platform 

- Nutrition 
- Healthy Beverage 
- Physical Activity 
- Language Development 
- Numeracy 
- Social/Emotional Skills 



How 2012 Integrated Public 
Education Will Reach CA Families 



Key Target Areas:  
All 58 Counties reached including Hard-to-Reach Groups 
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Monterey-Salinas  
Mixtecs 

Zapotecs 
Latino Migrant Workers 

 

Sacramento 
Hmong 

 

Los Angeles  
Mixtecs 

 

Fresno  
Latino Migrant Workers 

Hmong 
 

Bakersfield 
Latino Migrant Workers 

 

http://www.harrycutting.com/graphics/photos/families/minorityfamilythumbs/hispanic-latino-kids-and-mother-mom-J261-14-758.jpg
http://images.google.com/imgres?imgurl=http://www.4fmgi.com/GWEN-web-images/asian mom asian toddler.jpg&imgrefurl=http://www.4fmgi.com/GWEN-web-images/&usg=__Y-yPyteitkOnGc-dcnqzoda-LZw=&h=267&w=335&sz=33&hl=en&start=4&um=1&tbnid=LawFZXAZxW6cvM:&tbnh=95&tbnw=119&prev=/images?q=Asian+mom+and+kids&hl=en&um=1
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Call to Action  
Parents’ Website 

Above the fold  Below the fold 
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Call to Action  
Parents’ Website – County Commission Connection 

Above the fold  Below the fold 
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In-Depth Information  
Parents’ Website  
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Special Features  
Parents’ Website  
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Special Features 
 Parents’ Website  



Hands-On Health Express 

• Since the tour launched March 2, the 
Express has: 

– Visited 60 events in 32 counties 
– Engaged in one-on-one interaction with 

20,080 people 
– Distributed nearly 17,600 resources  

• We are on track to hit 100 events in 
all 58 counties by end of November 
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Hands-On Health Express 

• Free bilingual resources available:   
– Kit for New Parents  
– “Yummy for Your Tummy” cookbooks 
– “Potter the Otter” reading books 
– Nutrition activity cards  
– Healthy Habits incentives calendar 
– Healthy message stickers and tattoos 
– CalFresh brochures 
– And much more 

 
• Coming Soon! 

– “Lola Loves Stories” English and Spanish 
storybooks 
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Hands-On Health Express 

• Introduced iPad app photo 
feature: 

– Takes photos of kids 
– Offers picture frame options 
– Uploads photos to password-

protected gallery on the 
Parents’ website 

– Encourages parents to share 
via Facebook 
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1. 

2. 3. 

 



 Partnered with AEG, a leading sports and entertainment company, which 
allowed us to reach large numbers of families in a setting where they were 
primed to receive physical activity messages 

 Targeted diverse, low- to mid-income audiences at soccer and hockey 
games in Los Angeles 

 Integrated Hands-On Health Express and paid media for maximum impact 

 Generated more than 4.8 million impressions  
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Strategic Partnership  
Physical Activity 
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Strategic Partnership  
LA Galaxy 

 PSA on jumbotron and PA 
announcements 

 On-field LED billboards 

 Healthy portions plate give-
away for young kids 

 Hands-On Health Express 
activation 

 Physical Activity Half-Time 
Show 

 Participation in pregame 
ceremonies 

 And much more 
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Strategic Partnership  
LA Kings 

 Hands-On Health Express activation 
outside and inside arena at Kids Zone 

 PSA on jumbotron 

 In-arena LED billboards 

 Social Media engagement with team and 
mascot 

 And much more 



 Building upon the success of the 2011 program, this partnership 
launches in September. 

 14,000 targeted preschool and kindergarten teachers in CA 
schools that have a household income of $50K or less, and 50% 
or higher Hispanic enrollment  

 Features “Lola Loves Stories” book (English and Spanish 
editions) with the below components per classroom: 

 2 copies of book per kit (English and Spanish) 

 Poster teaching guide 

 Dual language family take-home 

 Co-branded microsite  

 Geo-targeted email blasts to teachers 

 Hands-on Health Express partnership kick-off event 

 Will reach 1 million teachers, parents, and children 

Strategic Partnership  
Language Development 
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Strategic Partnership  
Nutrition 

 Partnering with La Opinión, the nation’s #1 Spanish-language newspaper, will allow 
distribution of nutrition assets to the Latino community in a unique and impactful way  

 In August, the Yummy for Your Tummy cookbook will be distributed as an insert in 
85,000 copies of La Opinión and 159,386 copies of Vida en el Valle newspapers 

 Targets diverse, low- to mid-income Latino audiences throughout CA with emphasis 
in Los Angeles, Inland Empire, Fresno, Merced, Modesto, Stockton and Sacramento  

 Will generate close to 2 million impressions 
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Convenience Store Posters  
Healthy Beverage 
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Bus Shelters and Bus Cards  
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Billboards 



Latino Radio and Television 
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 Latino Radio 
 Latino Radio buy targets hard-to-reach populations, including 

Oaxacans, Mixtecs and Zapotecs 
 

 Latino Television 
 Latino TV is the #1 source for information and news for Latina 

Women 18-34 

 High profile “showcase opportunity” above and beyond the regular 
TV schedule slated for Fall 2012 

http://en.wikipedia.org/wiki/File:Univision_logo.svg
http://en.wikipedia.org/wiki/File:KSJV_logo.jpg
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Hmong TV  

 Physical Activity Message  
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Grocery Videos  

English & Spanish 
Healthy Nutrition Messages  
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Earned Media 
Monthly “First 5’s Top 5” Segment on KCRA 



25 

Doctor’s Offices 
Poster and Double-sided Takeaway 

1,500 participating 
offices statewide 

Poster 

Double-sided Takeaway 

Front (English) Back (Spanish) 
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Print  
Asian and African American Newspapers 

Chinese Korean Vietnamese 

Asian Newspapers 

African American Newspapers – Paid and Editorial 
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Social Media 
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Online Ads  



29 

Mobile Ads  
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Online Videos  
English 

“Physical Activity”  “Healthy Beverage”  

“Early Literacy”  
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Online Videos  
Spanish 

“Healthy Alternatives to Traditional Meals”  “Healthy Snack Ideas”  

“Eating Healthy on a Budget”  



2012 First 5 California Messaging per Channel 
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Parents' 
Website Nutrition 

Healthy 
Beverage 

Physical 
Activity 

Language 
Development Numeracy 

Social/Emotional 
skills 

Kit for 
New 

Parents 
Strategic Parternships             

La Opinión                 
AEG                 

Scholastic                 
Out of Home             

Convenience Store Posters                 
Bus Shelters                 

Bus Cards                 
Hands-On Health Express                 

Dr Offices: Posters                 
Dr Offices: Takeaways                 

Billboards                 
Broadcast             

Spanish TV                 
Spanish Radio                 

Radio Bilingüe/Radio Campesina                 
Hmong TV                 

Grocery Videos                 
Earned Media - KCRA-TV                 

Print             
African American                 

Asian                 
Online             

Parents' Website                 
Social Media                 

English Videos                 
Spanish Videos                  
Standard Flash                 

Custom Units                 



 
QUESTIONS?  
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