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        Sample Advertising Budget

	Expense Items
	Minimal Price
	Moderate Price
	Maximum Price
	More Max Price
	F5 Tips and Notes

	Online advertising on Facebook and the Google Display Network 
	$0 — this is a “nice to have.” There are plenty of opportunities to promote through media outreach and other avenues.
	$200 direct costs (design in house) to run ads on Facebook for two weeks
	$400 direct costs plus $200 for graphic design to run ads on Facebook and the Google Display Network for four weeks
	$1,000 direct costs plus $200 for graphic design for a month-long buy on Facebook and the Google Display Network, as well as local media websites
	Set per-day limits for your buy to ensure online advertising stays within budget.

	Print advertising in local newspapers
	$0 — this is a “nice to have.” There are plenty of opportunities to promote through media outreach and other avenues.
	$250 direct costs (design in house) to run a quarter-page ad in a small community paper
	$500 direct costs plus $200 for graphic design to run a half-page ad in local paper
	$1,500 direct costs plus $600 for design to run three ads in local papers for two weeks
	Ads could be both in print and online. 
[bookmark: _GoBack]Focus on community papers, daily and weekly.

	Radio advertising

	$0 — this is a “nice to have.” There are plenty of opportunities to promote through media outreach and other avenues.
	$750 in direct costs to run ads for one week on one to two stations
	$1,250 in direct costs plus $200 for graphic design to run ads for one week (with higher frequency and adding online ads on station websites)
	$2,000 in direct costs to run ads for two weeks on multiple stations 
	Run 15- and 30-second ads for two to three weeks leading up to the town hall.

	Local blogs
	$0 — this is a “nice to have.” There are plenty of opportunities to promote through media outreach and other avenues.
	$0—outreach only, assuming internal staff do outreach
	$100 to run ads on one to  two blogs
	$250 for ads/messaging on five blogs 
	Outreach to local blogs geared toward families, policy, First 5 issue areas and community events.

	Local retail/ community center outreach
	$0 — this is a “nice to have.” There are plenty of opportunities to promote through media outreach and other avenues.
	$300 direct costs to print 10 posters (full-color, 18 x 24”) (design in house)
	$600 direct costs plus $200 for graphic design for 20 posters (full-color, 18 x 24”)
	$1,000 direct costs plus $200 for graphic design for 35 posters (full-color, 18 x 24”)
	Produce and place posters in windows of grocery stores, libraries, family activity centers (YMCA, kids gyms), and other community gathering places.

	TOTAL
	$0
	$1,500
	$3,650
	$6,750
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